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• How much does the product increase 
uptake of GreenPower? 60%

• How much does the product drive the 
development of renewable energy 
projects? 23% 

• How clear is the advertisement and 
promotion of the product, including clear 
and correct use of GreenPower logo?  
17% (potential penalty of 20%)



• How much GreenPower sold compared to ‘black’ power?

• Amount and length of Power Purchase Agreements?

• Do you offer non-accredited green electricity products? 

• Do you offer any offset products? 

• Do you describe the backfill of your GreenPower 
products? 

• Is an accredited GreenPower product the first offer? 

• What is the lowest percentage that you offer?

• What is the basis of the cost (eg per week/ per block)?
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