Visitor experience summary

Glebe is a social and leisure destination for
local Sydneysiders - with this being the
most commonly cited purpose amongst 2 in

The majority of visitors to the area are on
their own or with friends. There is also a
slightly higher proportion of visitors to Glebe
(compared to the average) who are with
their family - with 1 in 5 accompanied by
either a partner, young child or other family

Satisfaction outcomes for Glebe were
positive - with 3 in 4 extremely satisfied with
their visit (10p.p. higher than the index).
These strong outcomes were driven by

experiences, including: the range of dining
and food options (16p.p. higher than the
index), variety of shops (13p.p. higher), and
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culture and entertainment (9p.p. higher).
Wayfinding in Glebe was also highly rated
with 4 in 5 highly satisfied with the ability to
find their way around the area.
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Detailed overview of visit
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Finding things to do, travelling, and
opportunities to optimise visitor experience
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