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Executive Summary
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This result reflects the challenging macroeconomic 
outlook in Australia and the city. Rising interest rates, 
falling house prices and high inflation are expected 
to constrain future spending. However, the return 
of international visitors, students and workers will 
have an outsized impact on the City – particularly 
the parts of the City still suffering from lingering 
Covid-19 constraints. It should also be noted that 
businesses that struggled the most through the 
Covid-19 pandemic may not have remained opened 
and therefore are not captured in the 2022 Business 
Needs Survey.

The City’s economy as a whole has now recovered 
to pre-Covid-19 levels. However, the recovery has 
been uneven across sectors. Office-based sectors 
such as finance and professional services have led 
the recovery while many businesses in consumer-
dependent sectors have continued to struggle. This 
split is even more pronounced in the CBD where an 
increasingly persistent trend towards hybrid working 
has lowered foot traffic. 

Business needs have changed in line with changes 
in the business environment. While a desire for 
additional business grants remains, the need 
has receded relative to the 2021 survey and is 
concentrated amongst small businesses. On a more 
granular level the needs of businesses are broadly 
split between office-based and consumer-dependent 
businesses. Office-based businesses tend to desire 
support in finding skilled workers and reducing red 
tape while consumer-dependent businesses seek 
greater levels of precinct activation.

Businesses have been busy improving their offerings. 
Three out of four businesses in the City have 
expanded at least one aspect of their digital services 
in the last year - half of all respondents plan to focus 
on social media marketing, customer acquisition and 
retention over the next 12 months. Strategic planning, 
business continuity and resilience initiatives follow 
closely in terms of priority as businesses seek to 
adapt and thrive in an era of uncertainty. 

The annual Business Needs Survey is a critical 
source of information to support the decisions 
and programs the City of Sydney (the ‘City’) 
develops in support of its local businesses. The 
City first conducted the Business Needs Survey 
following the first lockdown initiated in response 
to the Covid-19 pandemic in 2020.

The survey aimed to provide insight into the  
needs of small business operators to determine 
the best approach in supporting them to remain 
economically viable. 

The surveys conducted in 2020 and 2021 have 
directly informed activation initiatives such as the Al 
Fresco city outdoor dining program, CBD Activation 
Grants, Precinct Activation Grants, red tape reform, 
and capacity building programs like Reboot Webinar 
Series and the Business Innovation Program Series.

The 2022 Business Needs Survey was open from 
August to September 2022 and we thank the 564 
businesses who responded.The purpose of this 
report is to communicate the 2022 survey findings 
within a broader economic context and to help local 
businesses identify emerging trends, challenges  
and opportunities. 

The key finding from this year’s survey is a surge in 
business confidence relative to the previous two years. 
Three in every four respondents expect they will be 
financially better off in 12 months – a significant jump 
from the 2021 survey where only half the respondents 
showed such confidence. What’s more, respondents 
are much more optimistic about their own future than 
that of the Australian economy as a whole. 



Key Insights
Economic Overview
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City Areas

Business Performance

Business Transformation

City of Sydney Gross  
Regional Product (GRP)
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39% in 2022.
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about their future than 
the Australian economy.
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The return of international students, 
visitors and migrants to the City is set 
to drive economic growth over 2023

The City of Sydney’s economy was greatly  
affected by the Covid-19 pandemic lockdowns. 

The City’s economy grew 2% faster than Australia 
over the three years prior to the Covid-19 pandemic. 
However due to its exposure to overseas migration 
and domestic and international visitors, the City was 
disproportionately impacted by the economic effects 
of the Covid-19 pandemic. 

Gross Regional Product (GRP), a measure of 
economic activity, declined sharply across the City 
in June 2020 as Covid-19 restricted travel and the 
impact of lockdowns and prolonged hybrid working 
affected consumer-dependent industries. 

The economy has been on a gradual path to 
recovery since the initial outbreak in 2020. Though 
suffering another setback from the delta outbreak 
in 2021, the City economy now sits above pre-
pandemic levels. 

The impact on the economy has meant that local 
employment across most sectors has declined since 
March 2020. The hardest hit industries are those 
that depend on consumer spending for their revenue 
such as hospitality, retail and tourism.

The City was disproportionately impacted  
by the Covid-19 pandemic

Business Needs Survey 2022

Economic Overview

Gross Domestic, State & Regional Product
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Beyond 2023, economic growth in the City is 
expected to outpace both the state and national 
average, growing at a similar pace to other state 
capitals. The business services and transport 
industries are expected to be the main drivers of 
growth in Sydney over the medium term.

Similarly, employment growth across the City is 
forecast to outpace that of the Greater Sydney 
region and the state as a whole. Financial services 
are expected to be a large source of job creation, 
normalising after two years of inconsistent growth 
over 2020 and 2021. 

Longer term, employment growth is expected to be 
moderately below the pre-pandemic trend and be 
dominated by service industries.

Recovery in the hospitality  
and transport sectors will boost  
growth in 2022, but a marked easing  
of consumer spending will weigh on 
the economic outlook for 2023

BIS Oxford Economics expects the City’s 
economy to grow above the national average 
over the remainder of 2022 and into 2023.

The strong recovery in 2022 has been driven by the 
recovery of Covid-19 hit industries such as transport 
and hospitality. This is reflective of 2022 being 
the first full year since 2019 without any Covid-19 
pandemic-related restrictions and the gradual 
normalisation of foot traffic in the City. 

Growth is expected to continue in 2023, but at a 
slower pace due to high levels of inflation, and the 
rapid rise in interest rates, weighing on consumer 
spending.

Business Needs Survey 2022

After a rocky few years, the hospitality sector  
is set for a strong recovery

Employment by sector
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Covid-19 pandemic

The return of domestic and  
international visitors will provide  
a long-awaited boost for businesses 
across the City

The number of residents in the City is 6% lower than 
in 2017, largely due to the migration impacts of the 
Covid-19 pandemic. Many international students 
returned home and a wave of Australians moved out 
of capital cities and towards more regional areas. 
However, employment in the City has increased 
14% since 2017. Local workers travelling to the 
City alongside domestic and international visitors 
contribute a significant proportion of economic 
activity to the City. 

The City was completely cut off from domestic 
and international visitors at various stages of the 
Covid-19 pandemic. Domestic and day visitation 
represents the majority of visitors to the City, both 
those coming in from the Greater Sydney area and 
overnight visitors coming in from further afield. 

The recovery in domestic visitation has been 
relatively patchy due to state border closures and 
other Covid-19 pandemic related disruptions. Over 
the first half of 2022, domestic visitation regained 
momentum and has continued its recovery. Overall 
visitation is down, however weekend and weeknight 
visits have recovered strongly, both now sitting 
above their pre-pandemic level. 

The lack of international visitors remains a blow 
to consumer-dependent businesses in the City. 
International visitors are still well below pre-
pandemic levels - over the first half of 2022 
international visitation to the City was 28% of the 
2019 average. 

However, international visitors have started to 
rebound and this trajectory is expected to continue 
into 2023.

The return of international visitors will boost local 
spending across several key sectors in the City 
and is particularly good news for businesses in 
consumer-dependent industries.

Business Needs Survey 2022

International visitation will rebound quickly 
to pre-pandemic levels

Short term international visitor arrivals
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We have had a dramatic decrease 
in walk-in traffic since covid lockdowns   
started. In the last few months this has 

improved slightly.

““



Covid-19 pandemic

Overseas permanent migration is set 
to return with force in 2023

Net overseas migration has dramatically increased 
over the second half of 2022. Current levels are near 
the pre-pandemic base with a further boost expected 
early next year. 

The number of student visas granted has picked 
up dramatically. A strong pipeline of student visas 
indicates a robust recovery in the number of 
students arriving in the City over the short-term.

These vital population flows will increase foot traffic 
and release some pressure on the tight employment 
market. This will reduce some of the staff shortages 
which are affecting some sectors and provide further 
economic support across the City.

Vital population flows are returning  
to Sydney, the gateway for a significant portion  
of overseas migration

A spike in arrivals is expected in early 2023  
reflecting the strong pipeline of student visas  
granted over 2022

Net overseas migration, NSWInternational student visas granted and arrivals, NSW
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The number of workers coming into  
the City each day fluctuates, making it harder  
for businesses to plan

The outlook for office occupancy remains uncertain.

Sydney CBD office occupancy, September 2022

Sydney CBD office occupancy

Domestic visitation is driving up  
foot traffic but the future of returning 
to the office remains unclear 

While domestic and international visitation will 
provide a boost to businesses, the number of 
workers coming in to the City represents a larger 
proportion of visitation. 

Office occupancy in the CBD has stalled at around 
50 to 55% for the past few months and the number 
of pedestrians on major CBD streets has been 
steady at around 45% of the pre-pandemic level 
since July1.

Hybrid working has become the preferred system 
in many sectors and the outlook for occupancy is 
unclear. On peak days, occupancy reaches 65% 
in the Sydney CBD however on low days, only 
31% of workers come into the office. In addition to 
signficantly affecting revenue, these fluctuations 
make planning difficult for many consumer-
dependant businesses. 

Previous occupancy peaks seen in mid-2021 indicate 
that there is potential for more workers to return  
to the office. However, a full return  
to pre-pandemic levels is unlikely in the near term. 

According to the Sydney Leadership Survey, 
conducted by the Committee for Sydney in October 
2022, nearly all businesses (91%) are offering 
flexible working arrangements (including allowing 
staff to work from home) to attract staff. This trend 
is unlikely to reverse as businesses continue to 
struggle to find and retain employees.
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 1. Number of pedestrians based on automated pedestrian count of Park Street,  
Market Street, Elizabeth Street & Bridge Street conducted by City of Sydney
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The City’s businesses have remained 
resilient through the challenges of the 
Covid-19 pandemic

Business conditions continue to improve  
in the City as more businesses return to their 
pre-pandemic capacity.

Businesses in the City have adjusted well to the 
economic impacts of the Covid-19 pandemic and the 
changes in the post-pandemic environment. However 
it is important to note that surveyed businesses 
represent those that have successfully adapted and 
remained resilient through the Covid-19 pandemic. 
Those that have struggled the most may not have 
remained open over the pandemic and so could not 
respond to the 2022 Business Needs Survey.

Last year, over half of surveyed businesses reported 
that their recovery had begun. Business flexibility 
and the policy response to the early impacts of 
the Covid-19 pandemic saw the effects of reduced 
demand, changes in cashflow, difficulties sourcing 
stock and government restrictions decrease over 
2021. This resilience has continued into 2022, with 
around two-thirds of businesses now reporting their 
staffing levels have increased or remained the same 
compared to May 2021 (pre-2021 Covid lockdown).

Businesses are also indicating confidence in their 
staffing requirements. Overall, 90% expect their 
staffing levels to remain the same or increase  
over the next year. Larger businesses are typically 
more confident, with 55% expecting to increase  
or significantly increase their staffing over  
the next year, compared to 33% for small and very 
small businesses.

Two-thirds of businesses have seen  
employment increase or remain the same since  
the 2021 Covid lockdown

Staffing levels compared to May 2021 
(pre-2021 Covid-19 lockdown)

Business Needs Survey 2022

Business Trends
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Local businesses are optimistic  
about their future and their opportunities 
relative to the rest of Australia 

The strong outlook for the City’s economy is shared 
by local businesses. Across all respondents, 75% 
expect their business to be financially better off in 
one years’ time. This is a significant improvement 
compared to last year when only 50% of respondents 
expected their businesses to be better off. 

Across every industry, respondents were more 

Across every industry, respondents were more 
optimistic about their own business than the 
Australian economy as a whole. Overall, 57% of all 
respondent businesses expect that the Australian 
economy will be financially worse off in one years’ 
time. This is in contrast to last year when 54% of 
businesses expected the Australian economy to be 
better off in one years’ time. 

These results are markedly higher than several 
broader business confidence surveys. This suggests 
that local businesses have a relatively  
positive outlook when compared to wider NSW  
and Australian businesses.

Business Needs Survey 2022

Businesses are optimistic about their outlook  
but remain wary about the wider Australian economy

Relative uncertainty about the wider economy 
across all industries

Expectation of whether their business and the Australian 
economy will be financially better off in 12 months

Expectation of whether their business and the Australian 
economy will be financially better off in 12 months
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Retail
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Hospitality

Australian economy

Australian economy

Share of respondents

Share of respondents

50% 43%

85%
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76%
53%

73%
45%
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19%

71%
53%

64%
55%

75%

54%

Our whole business depends on the workforce 
coming to the CBD for work and they were our 

consistent patrons in Lunch and Dinner services, but 
not anymore. 

We have been trading but it is very tough to pay the 
bills and we’re struggling to keep our doors open…

““



Businesses in consumer-dependent 
industries continue to feel the impact 
of reduced foot traffic

Although businesses are optimistic, the effects of 
the Covid-19 pandemic are not over yet - 50% of 
businesses are still operating at below their pre-
pandemic capacity. This is particularly true for very 
small businesses with under five employees, and 
those in consumer-dependent industries. 

The strong labour market will encourage consumer 
spending and maintain momentum into the back end of 
this year. However, difficulties remain for a significant 
portion of consumer-dependent businesses. 

Foot traffic has been trending upwards slowly since 
the beginning of the year which has supported the 
recovery of consumer-dependent businesses over 
the last six months. 

Despite recent trends, foot traffic remains at 
about half that of pre-pandemic levels and 64% of 
consumer-dependent industries are still trading below 
their pre-pandemic capacity. The hardest hit industries 
were tourism and hospitality - 74% of businesses 
in tourism and hospitality reported that they were 
operating below their pre-pandemic capacity.

Business Needs Survey 2022

The number of pedestrians on major CBD streets 
remains low but has been trending up over the last  
six months

Pedestrian count on major CBD streets
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struggling to return to their pre-pandemic capacity

Business capacity compared to 12 months ago

Source: City of Sydney Business Needs Survey 2022
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The changes associated with working 
from home have affected local 
businesses across the board

The more severe impacts of working from home are 
centred in consumer-dependent industries - 55% of 
respondents in these industries reported that they are 
financially worse off today than they were a year ago. 

The lagged return of foot traffic to the City has 
resulted in a marked decrease in demand and 
revenue for some of these businesses. The allure of 
working from home has also made it difficult in some 
cases to find employees. 

Despite these difficulties, some businesses saw 
the benefits of working from home. Many noted 
successfully pivoting to home delivery or online 
services. The benefit of more regular operating hours 
and increased local shopping was felt by businesses 
on the City fringe.

This experience differs from businesses in office-
based industries. Most of these businesses reported 
that they had shifted to a hybrid or fully remote 
working and had seen minimal overall impact on 
business revenue. Rather, the primary impact of 
working from home centred around team culture, 
learning and the transfer of knowledge. 

Collaboration, social engagement and training of 
new team members is a priority for local businesses 
and many reported that working from home made 
this difficult. Working from home has necessitated 
the accelerated uptake of various technologies and 
increased efficiency across many areas. Despite this, 
many businesses were concerned with perceived 
lower productivity due to decreased oversight and 
difficulties in knowledge transfer.
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Hybrid working is the new norm in traditionally 
office-based industries

Current employee working arrangement

Business premises

Hybrid

Working from home

Other

Source: City of Sydney Business Needs Survey 2022

6% 6%

14% 2%

34% 77%

47% 15%

Office-based businesses Consumer-dependent businesses

It has its positives and negatives… 
People who work from home in Redfern help 

support their local businesses. 

But it is not healthy for social interactions, 
and isolates people…

““



Local businesses are continuing 
to grow their capabilities

The impact of the Covid-19 pandemic and working 
from home has had a positive impact on the uptake 
of technology. Part of this development was through 
necessity, but many businesses have also increased 
their focus on this space to access a new market, 
expand their capabilities or improve their  
customer experience. 

Businesses of all sizes have expanded their 
digital services in the last 12 months. Across all 
respondents, 74% of businesses have expanded at 
least one aspect of their digital services in the last 
12 months. 

Younger businesses, those under 5 years in 
operation, were 14 percentage points more likely to 
have improved or introduced a new digital service. 
This is likely reflective of older businesses already 
having an established digital service but also 
younger businesses greater appetite for pivoting to 
take advantage of changes in the market. 

Continuing the growth in 2021, website development 
was the most common improvement to digital services 
in 2022 - 57% of businesses improved or introduced 
new website capabilities over the last 12 months. 

Businesses in the City  
have demonstrated a continued  
response to the shift towards online 
business offerings.

The City fringe led the way for all types of digital 
service expansions apart from adding services, for 
which City central businesses were the most likely 
to make improvements. This is largely reflective of 
the industry make-up of the central area in which 
the business services sector makes up a greater 
proportion of businesses and have prioritised serving 
customers that previously may have accessed 
services in-person. 

Many businesses also introduced temporary digital 
expansions, in response to the change to their 
typical operations - flexible temporary digital services 
were offered by 11% of all businesses.
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Overall our staff have enjoyed working  
from home, however, they did miss the chance 

to be face-to-face in lockdown. We currently 
operate a hybrid working policy.  Economically, 

we have experienced growth during covid.

““



Business needs are changing as the 
environment improves

Financial support remains the top priority. 

More than a third of businesses have requested 
assistance in the form of business support grants to 
progress their business over the next year. However, 
this request has fallen from 49% of respondents in 
2021 to 43% in 2022. 

Furthermore, a modest share of businesses (22%) 
have asked for support with government fees and 
charges. This is mostly requested by very small 
businesses - 30% of businesses with less than 5 
employees asked for this type of support.

Many businesses also highlighted the need for 
support in finding employees and skilled workers.

Businesses are generally expecting to increase 
their staffing over the next 12 months. However, 
expansion is challenging at a time when the 
unemployment rate is at a historic low and overseas 
migration has only just hit pre-pandemic levels. 

Accordingly, over a third of respondents indicated 
that they require support in finding employees and 
skilled workers. Specifically, some businesses have 
mentioned difficulty in retaining and hiring skilled 
foreign workers.

Business Needs Survey 2022

Business Needs
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I need funding to expand my business. 
I have the opportunity and ideas to expand 

but the costs are so high.

““



Services and support areas most in need over the next 12 months

Businesses are looking for a wide range of support including precinct 
promotion and events, operational support, and financial aid
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Business support grants

Finding employees and skilled workers

Precinct marketing and promotion

Less red tape and regulation

Advocacy for support across other levels of government

Clear and ongoing communication of support

Precinct events and activities

Support with government fees and charges

Free skills development and training workshops

Not seeking any support

Other

Statutory assistance with landlord obligations

Education on government tendering or procurement processes

Source: City of Sydney, Business Needs Survey 2022

Share of total respondents

42.6%

37.5%

36.4%

35.9%

31.8%

31.6%

30.9%

24.3%

16.9%

14.6%

14.0%

13.0%

11.4%

Staff! We need to get able to keep  
the existing qualified staff that are foreign 

workers. There are no new workers coming 
in and the existing qualified staff need help 

staying on with their visas.

““



Business focus areas over the next 12 to 18 months

Businesses have embraced the increased focus on digital services  
and are looking to get themselves out there
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Businesses are focused on promoting themselves

Local businesses are looking to strengthen their social media marketing  
and communication skills.

Like previous surveys, many businesses are continuing to focus on 
strengthening their marketing capabilities over the next 12 to 18 months.

Almost half of the 2022 respondents are looking to strengthen their social media 
marketing and communication skills. Complementing this, 46% of respondents 
are looking to improve customer acquisition and retention.

The City can support these goals by increasing precinct marketing  
and promotion.

A third of businesses think the City can support them through precinct marketing 
and promotion. In particular, some businesses have mentioned  
the need for promotions that are targeted toward attracting office workers back 
into the CBD.

Social media marketing and communications skills

Customer acquisition and retention

Strategy and planning

Business continuity and resilience

Product and service development

Design and branding

Mental health and wellbeing

E-commerce

Sustainable practices

Accounting, cashflow and financial management

Cyber security

Cultural and linguistic awareness

Aboriginal and Torres Strait Islander cultural awareness

Respectful relationships, domestic and family violence, safety and referrals

Disability access and inclusion awareness
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50%

42%

35%

32%

24%

22%

19%

19%

18%

16%

8%

7%

7%

6%

Source: City of Sydney, Business Needs Survey 2022
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Different businesses require  
different support

Smaller businesses are seeking grants over 
precinct support.

Businesses that are looking for financial support 
are generally smaller in size - nearly half of all very 
small businesses asked for business support grants. 
Meanwhile, medium (20-199 employees) and large 
(200+ employees) businesses are generally seeking 
non-financial assistance for their operations, including 
support in finding quality staff and having less red 
tape and regulation.

Consumer-dependent industries are struggling 
financially and looking for support.

The majority of businesses in the health, hospitality, 
retail and personal services industries reported being 
financially worse off in 2022 compared to the previous 
year. Furthermore, a sizeable number of these 
businesses expect to continue being financially worse 
off over the next year. 

Accordingly, businesses in these industries are 
generally looking for financial aid in the form of 
business support grants. Meanwhile, financially better 
off businesses are generally looking for support in 
finding skilled workers, particularly businesses in ICT 
and Financial Services.
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Analysis of Key Sectors

Overview

This chapter provides an analysis of the key sectors 
in the City. The analysis largely draws on the insights 
in the Business Needs Survey 2022 as well as other 
industry trends. This chapter covers the six largest 
industries, based on the number of respondents 
in the Business Needs Survey 2022 - professional 
& business services, retail, hospitality, tourism, 
creative industries and financial services. 

Businesses in consumer-dependent industries, 
such as hospitality, retail and tourism, are generally 
still recovering from the Covid-19 pandemic and 
lockdowns. Consumer dependent businesses have 
cited that the reduction in foot traffic has resulted 
in a major loss in business, particularly from office 
workers choosing to work from home. Consumer-
dependent businesses are generally looking for 
support in the form of financial aid (business grants 
and/or support with government fees) and precinct 
promotion, marketing and events to boost foot traffic. 

On the other hand, office-based businesses were 
generally less affected by the Covid-19 pandemic 
and lockdowns as many were able to shift their 
operations toward hybrid working. 

Attitudes towards working from home within office-
based industries are mixed. Some businesses 
reported little change or positive outcomes such as 
improved productivity, while others have reported 
the opposite (lower productivity) alongside struggles 
with maintaining workplace culture and collaboration. 
This is also reflected in the value of output per 
employee, which differs across office-based 
industries. 

Many office-based businesses have requested less 
red tape and regulation, as well as assistance with 
finding skilled employees.

Employee productivity has generally improved since 
the Covid-19 pandemic*. However, this is not the case 
for all office-based industries

Output per Employee, Sydney
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Source: Economy.id

All industries

* Pre-pandemic is defined as the average between 2015 - 2019
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Hospitality

Hospitability businesses are struggling financially 
as total revenue in the industry slowly recovers.

The hospitality industry has had a slow recovery from 
the Covid-19 lockdowns and lower foot traffic in the 
CBD has reduced overall business activity. Quarterly 
output in the industry reached its pre-pandemic 
level in June 2022, after a prolonged period of weak 
activity. As a result, businesses in the hospitality 
industry are generally more financially vulnerable 
compared to other businesses. Around a third of 
hospitality businesses reported being financially 
worse off this year and expect to be financially worse 
off next year, compared to the average of 19% across 
all industries. 

Pessimism in the business outlook is further reflected 
in staffing levels and expectations. More than half of 
hospitality businesses decreased staffing levels since 
May 2021 (pre-2021 Covid-19 lockdown). However, 
less than half of businesses are looking to increase 
staffing levels over the next 12 months. 

Some hospitality businesses are still concerned 
with the current level of foot traffic in the City.

Visitation to the City has reduced by around 30% 
since pre-pandemic levels, according to Google 
Mobility data2. The loss of business from corporate 
and office workers choosing to work from home was a 
particular concern for hospitality businesses. 

In response to this challenging enviornment 
businesses have expanded their social media 
marketing and promotion programs as well as 
adopting or improving their e-commerce presence by 
expanding online sales from delivery and takeaway 
services.

Hospitality businesses are generally looking for 
financial support (including grants and government 
fee coverage) as well as precinct marketing and 
events to attract more walk-in traffic.
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The hospitality sector is struggling to recover from  
the Covid-19 pandemic and remains pessimistic about 
the next 12 months

Hospitality businesses are worried about the reduction 
in foot traffic, particularly from office workers, which 
has remained below pre- pandemic levels

Businesses’ Financial Position:  
Hospitality vs All Industries*

Visitation to the city by Reason for Visit: 
Comparison to Pre-Covid Levels
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2. Google mobility data are aggregated from users who had turned on the ‘location 
history’ settings on their mobile devices.
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Retail

Retail businesses are optimistic about the future 
despite recovering slower than most businesses 
in general. 

Retail activity has remained relatively flat and slightly 
below pre-pandemic levels. This was reflected in 
the survey as more than three-quarters of retail 
businesses are operating below pre-pandemic 
capacity. Consequently, retail businesses are 
generally financially worse off, with more than half of 
the respondents in retail reported being financially 
worse off this year compared to the previous year.

 However, there is a sizeable share of businesses 
(36%) that are optimistic about their financial position 
over the next year, despite being financially worse off 
this year. 

Retail businesses are generally looking to keep 
their staffing at their current levels (51%), but some 
businesses are looking to increase staffing levels over 
the next 12 months (35%). 

Retail businesses are relying on marketing to 
attract and retain customers.

Retail businesses have mostly focused on the 
improvement and expansion of their website and 
social media marketing over the past year. One of 
their top priorities is to continue strengthening their 
social media marketing over the next year and to also 
improve customer acquisition and retention. 

Retail businesses have generally requested support 
in the form of business grants, precinct marketing and 
promotion, and greater communication and support 
from the city and other levels of government.

Despite a difficult trading environment since the  
beginning of the Covid-19 pandemic, the retail industry 
is optimistic about the year to come

Retail businesses are looking to keep staffing levels 
the same over the next 12 months

Businesses’ Financial Position:  
Retail vs All Industries*

Staffing Expectations over the Next 12 Months: 
Retail vs All Industries
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Tourism

Tourism businesses are generally optimistic 
about the future, despite visitation at lower than 
pre-pandemic levels.

The tourism industry has been recovering but activity 
remains below pre-pandemic levels, particularly due 
to a large loss in international visitors. 

Most tourism business respondents in the Business 
Needs Survey reported being financially better off 
this year compared to last year and they expect to 
continue being financially better off over the next 
year. Nonetheless, there is still a sizeable number of 
businesses that are struggling financially. 

Tourism businesses have generally decreased the 
number of staff since May 2021 but are looking to 
increase staffing levels over the next 12 months 
reflecting optimism in the industry.

Tourism businesses have focused on improving 
and expanding their online presence.

Like other consumer-dependent businesses, those in 
the tourism industry are looking to expand their online 
presence through social media and their website. 
Tourism businesses are also looking to continue 
strengthening their social media marketing skills and 
improve customer acquisition and retention over the 
next 12 to 18 months.

Tourism businesses are looking to the City for support 
in boosting foot traffic through precinct marketing, 
promotions, and events. Some businesses have also 
requested less red tape, such as those related to 
business grant applications.

Business Needs Survey 2022

Domestic and international tourism in Sydney is still 
yet to recover to levels prior to the Covid-19 pandemic

Tourism trips: Comparison to Pre-Covid Levels
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Source: Tourism Research Australia
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or coming in to visit our attractions.

Businesses in the tourism industry have  
remained more resilient compared to those 
in other consumer-dependent industries

Businesses’ Financial Position:  
Tourism vs All Industries*
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Creative Industries

Office-based businesses in the creative 
industries have generally embraced working 
remotely, but some businesses reported 
inefficiency with such arrangements.

Business performance in the office-based creative 
industries is mixed. Office-based businesses in the 
creative industry capture businesses (advertising 
services, architectural services etc) and creative print & 
media (book publishers, music and sound recording). 

Half of the office-based creative industry respondents 
reported being financially better off this year 
compared to the previous year, and most of these 
businesses expect to continue being financially 
better off over the next year. However, there is still a 
modest share of businesses (32%) that are struggling 
financially – that is they reported being financially 
worse off compared to last year and expect to be 
financially worse off over the next year. 

The businesses that are financially struggling have 
generally cited a reduction in business opportunities 

and inefficiencies related to their employees 
working from home. Nonetheless, most office-based 
businesses in the creative industries are optimistic 
about their business over the next year. These 
businesses generally expect staffing levels to remain 
the same over the next 12 months, with a third of 
them expecting to increase staffing levels.

Consumer-dependent businesses in the creative 
industries have seen mixed performances but are 
optimistic about the next 12 months.

The consumer-dependent creative industries capture 
businesses in creative retailing (art galleries and 
retailing), creative culture (artists, musicians, writers), 
creative recreation (performing arts venues), and 
creative manufacturing (jewellery and silverware). 
Many of these businesses (57%) have seen 
improvements to their financial position over the last 
year but there is still a sizable share of businesses 
(43%) that are financially worse off in 2022 compared 
to the previous year. 

Business Needs Survey 2022

Many office-based businesses in the creative  
industries remain pessimistic about their outlook  
for the year ahead

Businesses’ Financial Positions:  
Office-based Creative Industries vs All Industries*
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A large majority of consumer-dependent creative 
businesses are optimistic about their outlook for the 
year ahead

Businesses’ Financial Positions:  
Consumer-dependent Creative Industries vs All Industries*

Source: City of Sydney, Business Needs Survey 2022
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The businesses that have struggled tend to be 
those affected by lockdown restrictions that resulted 
in events being cancelled or postponed. While 
less visitors in the City have also impacted these 
businesses, some cited other avenues of finding 
customers, such as working in suburbs outside of the 
CBD or going online.

Nonetheless, consumer-dependent businesses in 
the creative industries are optimistic about the short-
term future, with a large majority of businesses (86%) 
expecting to be financially better off over the next year. 
This reflects improving business conditions with the 
end of lockdowns and the return of visitors to the City.

Many businesses in the creative industries have 
focused on improving their digital services in the 
past year. 

Businesses in the creative industries have made 
improvements to their social media marketing and 
website and expanded their digital services. Going 
forward, creative industries businesses are generally 
looking to strengthen their ability to acquire and retain 
customers over the next 12 to 18 months. 

For office-based businesses, the shift toward a hybrid 
workplace, where employees are working from home, 
has affected the need for digital transformation in 
the business, such as the need to access virtual 
meetings. However, some businesses have noted 
inefficiencies in communication and collaboration 
from employees working from home. Meanwhile, 
consumer-dependent businesses are looking to 
utilise their digital transformation to reach and retain 
customers as business conditions improve.

Businesses in the creative industries have generally 
requested assistance in the form of business 
support grants, precinct marketing and promotion for 
consumer-dependent businesses, and less red tape 
and regulations for office-based businesses.
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During lockdown we had to cancel/postpone 
exhibitions which resulted in loss of income 
and needing reschedule future exhibitions.

““



Professional & Business Services

Businesses in the professional & business 
services industry are generally in a better 
financial position than last year.

Businesses in the professional & business services 
industry have generally been less affected by the 
Covid-19 pandemic and the shift towards working 
from home, compared to consumer-dependent 
businesses. As a result, businesses in professional 
& business services have generally reported being in 
a better financial position this year compared to the 
previous year. 

According to the Business Needs Survey 2022, half 
of the respondents in the professional & business 
services industry are financially better off this year 
compared to last year and expect to be financially 
better off over the next year. 

Furthermore, businesses that were financially 
worse off this year are generally optimistic about 
their financial position over the next year. Staffing 
expectations also reflect optimism in the industry, with 
only 3% of respondents looking to decrease staffing 
levels over the next 12 months.

Businesses in the professional & business 
services industry have seen an uptake in working 
remotely, though the outcomes are mixed.

Some businesses in the industry have reported 
positive outcomes owing to improved flexibility for 
employees, and productivity enhancement due to 
less commute time and reduced sick leave. However, 
many businesses in the industry also agreed that 
remote work had negative impacts on their work 
culture, collaboration, and training for junior staff, 
with some also reporting inefficiency and loss of 
productivity for their business.  

Going forward, businesses are looking to 
strengthen communication skills, strategy and 
planning, and customer acquisition and retention. 

This is likely to complement the hybrid work 
environment as some businesses have experienced 
difficulties in communication with both employees 
and clients over online mediums such as emails and 
video calls.

Businesses in the professional & business services 
industry have mostly requested support in the form 
of business grants. These businesses are also 
interested in operational support such as reducing 
red tape and regulation and providing assistance 
with finding skilled employees. 

Business Needs Survey 2022

The professional services industry remained  
resilient throughout the Covid-19 pandemic and  
is hopeful about the next 12 months

Staffing remains resilient in the  
professional & business services industry

Businesses’ Financial Positions:  
Prof & Business Services vs All Industries*

Staffing expectations over the next 12 months:  
Professional & Business Services vs All Industries
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We have managed it well. It is obvious that 
we see a negative impact on training, mentoring 

and on-the-site collaboration.

““

Businesses’ Financial Positions:  
Financial Services vs All Industries*

Financial Services

Financial services businesses are generally 
performing better but are less optimistic about 
the state of the economy over the next year.

Businesses in the financial services industry have 
also been less affected by the Covid-19 pandemic 
and the shift towards working from home - the 
vast majority, 70%, of businesses reported being 
financially better off this year compared to last year. 
Furthermore, 74% of businesses in financial services 
are optimistic about their financial position over the 
coming year.

However, businesses in financial services are less 
optimistic about the economic outlook, with over 
80% of respondents expecting the economy to be 
financially worse off over the next 12 months. 

Businesses in financial services have seen a major 
uptake in working remotely, with most businesses 
experiencing neutral or positive outcomes. 

Operating under a hybrid workplace – where 
employees split between working in the offices 
and working from home – accounts for nearly 70% 
of financial services businesses according to the 
Business Needs Survey 2022. Most businesses have 
reported that working from home has either improved 
or had little impact on their operation, particularly 
when these arrangements are managed well. 
Nonetheless, around a third of businesses in financial 
services viewed that remote working had negative 
impacts on their business, particularly on productivity, 
collaboration, and mentoring.

Businesses in the financial services industry are 
generally looking to strengthen their strategic 
plans over the next 12 to 18 months. 

According to the Business Needs Survey 2022, 
businesses in the financial services industry are 
focusing on strategic planning and strengthening 
business continuity and resilience over the next year 
or so. This likely reflects the need to adapt to the 
new working environment and pessimism about the 
state of the economy over the next year. There is 
also a strong focus on strengthening mental health 
and well-being among employees in the financial 
services industry.
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The financial services industry has performed  
strongly over the last 12 months

The financial services industry has embraced  
the new hybrid working environment

Current employees working arrangement, by industry
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Overview
 

This chapter provides an analysis of the different 
trends emerging across the areas within the City. 
Responses have been aggregated by mapping 
the postcodes given by respondents into their 
corresponding area. The City has been split into: 

• the Central City, covering the CBD, the Harbour, 
Chinatown and Haymarket, 

• the East City, covering Macleay Street and 
Woolloomooloo, Oxford Street and Crown Street 
precincts,

• the South City, covering Green Square and City 
South, King Street and Redfern Street precincts and,

• the West City, covering Harris Street and Glebe 
Point Road precincts.

The majority of responses to the 2022 Business 
Needs Survey came from the Central region of 
the City. The South, East and West made up a 
combined 45% of responses and 3% of responses 
came from businesses in areas bordering the City 
of Sydney. There was also a notable increase in the 
number of respondents from the East City compared 
to the 2021 Business Needs Survey.

Consumer-dependent businesses in relatively more 
suburban areas such as the South and the East City 
have seen a lesser impact of Covid-19 pandemic 
related changes to the business environment. 

Whilst many are still recovering, many have noted 
that the shift towards hybrid working has resulted in 
increased local shopping in some areas. 

Overall, the majority of businesses are optimistic 
about the year ahead across all areas. However, 
those areas that have struggled the most are 
relatively more cautious, with many businesses still 
looking to reach their pre-pandemic capacity. 

Proportion of respondents by area

Business capacity compared to 12 months ago  
and expectation for the next 12 months

Business Needs Survey 2022

Analysis by Area
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Central City – CBD and Harbour,  
Chinatown and Haymarket

The shift to hybrid working continues to dominate 
the CBD business environment. Business 
conditions diverge the most between office-based 
industries and consumer-dependent industries in 
the Central City.

Office-based industries in the Central City have 
remained resilient through the pandemic but shifting 
working patterns and reduced foot traffic has severely 
impacted consumer dependent businesses.

The shift to hybrid working has brought fewer 
workers into the City.  

The number of pedestrians on major CBD streets is 
55% lower than pre pandemic levels3, significantly 
affecting consumer-dependent businesses who rely 
on workers and domestic and international visitors to 
drive demand for their services – 79% of consumer-
dependent businesses in the CBD have reduced 
capacity levels since the onset of the pandemic. 

However, with the return of international travel, 2023 
is looking more positive for consumer-dependent 
industries and survey respondents agree – 70% of 
Central City consumer-dependent businesses believe 
they will be better off financially in a years’ time than 
they are now. 

Office-based industries in the Central City have 
remained more resilient over the pandemic than in 
other areas of the City - 78% of businesses in office-
based industries have maintained or increased their 
staffing since May 2021 (pre-2021 Covid lockdown) 
and 63% are operating at full or increased capacity 
since the onset of the pandemic. 

Looking forward, the businesses in the Central City 
are optimistic - 74% of businesses in office-based 
industries believe they will be better off financially in a 
years’ time than they are now. 

Business capacity compared to 12 months ago,  
Central City
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3. Number of pedestrians based on automated pedestrian count of Park Street, Market 
Street, Elizabeth Street & Bridge Street conducted by City of Sydney Source: City of Sydney, Business Needs Survey 2022
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East City - Macleay Street and  
Woolloomooloo, Oxford Street and 
Crown Street precincts

Consumer-dependent industries have remained 
more resilient in the East City.

More than half of businesses in consumer-dependent 
industries in the East City are operating at or above 
pre-pandemic capacity, significantly higher than in the 
Central and Western areas of the City. 

The East City, as with the South, are relatively more 
suburban compared to the Central City. Whilst a 
large proportion of businesses still struggled due to 
fewer workers in the City, many consumer-dependent 
businesses in the East City also noted that they had 
seen a pickup in trade and benefitted from more 
regular working hours due to working from home. 

 

The East City is the most optimistic about  
the year to come on the back of a stronger 
recovery from consumer-dependent industries 
compared to other areas.

The East City region, alongside the South has the 
lowest proportion of businesses operating at reduced 
capacity and are the most optimistic about the year to 
come - 80% expect to be financially better off this time 
next year and 91% expect to increase their staffing 
levels over the same period. 

Proportion of businesses financially better off  
compared to 12 months ago and expectations for  
the next 12 months, East City
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South City - Green Square  
and City South, King Street and  
Redfern Street precincts

South City businesses are highly adaptable to the 
changing business environment.

The South City area had the highest rate of 
improvement in digital services over the past year 
- 83% of businesses improved at least one aspect 
of their digital services over the last 12 months. The 
most common area for improvement was website 
expansion, in which 69% of businesses expanded or 
introduced a new website offering to their business. 

This adaptation, alongside more persistent levels of 
foot traffic, left businesses in this area the most resilient 
to the impacts of the Covid-19 pandemic. Some 
businesses in the area, as with those in the East City, 
benefited from the working from home trend through 
more regular operating hours and increased local 
shopping while others successfully pivoted to home 
delivery or online services.

 

South City businesses remained resilient over the 
pandemic and are confident in their future.

Overall, 54% of Businesses in the South City are 
operating at or above pre-pandemic capacity and 
67% have seen their staffing remain the same or 
increase since May 2021 (pre-2021 Covid lockdown). 
Resilience and flexibility in the South City have 
made businesses confident about the year ahead. 
76% of business expect to be better off financially in 
12 months than they are today and 49% expect the 
Australian economy to be better off in a years’ time, 
the highest of any area.

Businesses that expanded digital services,  
South City
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West City - Harris Street and Glebe 
Point Road precincts

Businesses in the West City are looking for  
a wider variety of support, and consumer 
dependent industries are still recovering.

The West City has the widest variety of business 
needs than the other areas, in line with the wider 
variety of industries in the area. The most commonly 
noted needs were advocacy across other levels of 
government and industry and clear and ongoing 
communication of support available. This contrasts 
with the requests of other regions. 

The West City has the highest proportion of 
respondents in the hospitality industry and relies 
heavily, although not as heavily as the central 
region, on commuter and visitor foot traffic. Across 
the entire area, 46% of businesses report that they 
have reduced staffing levels compared to May 2021 
and 58% of businesses are still operating below 
pre-pandemic capacity. The impact of the Covid-19 
pandemic was particularly felt in the consumer 
dependent industries in which 74% of businesses 
are still operating at reduced capacity.

 

Businesses in the West City remain relatively 
cautious about the year ahead. 

With many still recovering, businesses in the West 
City remain cautiously optimistic for the year ahead. 
The majority of businesses in the area expect to be 
better off financially in a years’ time. Although, at 61%, 
this proportion is the lowest of any area. Similarly, 
only 37% of businesses expect the wider Australian 
economy to be better off in 12 months. 

Proportion of businesses financially better off  
compared to 12 months ago and expectations  
for the next 12 months, West City
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51%
60%

52%

75%

Next 12 months

Source: City of Sydney, Business Needs Survey 2022
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with live music and cultural programming to enliven 
our City centre, inspire visitors to safely return and 
help revitalise the economy. 

3. Summer Streets 2022

Emerging from the second prolonged Covid 
lockdown, businesses had been struggling and 
needed assistance to reconnect with local residents. 
With a focus on community recovery, the Summer 
Streets series aimed to reconnect communities in a 
safe way. During January to March 2022, six street 
precincts were pedestrianised to create more safer 
space for people and provide space for businesses 
to extend trade onto the street. 

4. Reboot Webinar Series

Commencing in October 2020, Reboot is the City’s 
free webinar series comprising 9 events each year to 
upskill our small businesses and creatives. The series 
features a line-up of guest experts from some of 
Australia’s most successful companies, workshopping 
live ideas with local small business owners. So far 
there has been over 10,500 registrations with an 
average of 400 registrations per event. 

5. Business Innovation programs

In 2019, the City launched the first Retail Innovation 
Pilot Program, a business accelerator aimed at 
developing more entrepreneurial and innovative 
mindsets among Sydney retailers.  Using the results 
of the Business Needs Surveys, over a three-year 
period the program has transitioned to include more 
of our sectors hardest hit by the pandemic, such as 
hospitality and tourism businesses. The program 
provides an opportunity of a lifetime for the owners 
of local businesses to learn, free of charge, from 
innovation and entrepreneurial leaders and experts. 

As in previous years, the City of Sydney will 
use the insights from the 2022 survey to design 
programs and initiatives to support our local 
business community to thrive. 

Thank you to all the businesses who 
participated in the 2022 Business 
Needs Survey   

By releasing a companion report to the 2022 survey we 
intend to share the insights from the survey to inform 
our business community about current and emerging 
trends as well as future challenges and opportunities.  
The survey results from the 2020 and 2021 surveys 
have enabled the City of Sydney to support 
businesses through the challenges of the pandemic. 
Some of the programs we have implemented based 
on these surveys include:

1. Alfresco City

The City began working closely with the NSW 
Government to enliven the City centre and boost 
the economy, support businesses and create jobs, 
joining forces on a $20 million collaborative initiative 
which kickstarted with a focus on the 2020/21 
summer period right through to June 2021. This 
was a joint plan to revitalise the City centre and 
support the cultural sector. Following the success 
of the initiative, the City has waived all outdoor 
dining permit fees until June 2023, and the on-
street dining program will continue until 30 April 
2023. Participating businesses have told us outdoor 
dining has been a crucial aid to staying afloat during 
the Covid-19 pandemic. Feedback from our wider 
communities has also been overwhelmingly positive.

2. CBD Activation Program

As part of the $20 million Al Fresco City Project 
partnership with NSW Government, the City 
awarded 96 activation grants worth $3 million 
dollars under the CBD Activations Grant Program 
to safely bring people back into the City with an 
exciting program of creative and unique experiential 
activations. The program encouraged collaborations 
between business and creatives to activate space 
in the public domain and vacant corporate locations 
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The City of Sydney 2022 Business Needs Survey 
is a continuation of the suite of Business Needs 
Surveys that started in 2020. The survey was 
conducted over the period 5 August to 18 September 
and was intended to gain insights into business 
needs, priorities, and operational challenges.

The Business Needs Survey 2022 comprised an 
online survey of 564 Sydney businesses across 
38 postcodes, 30 suburbs, and 16 industries. 
This informs the City on specific business needs 
depending on business size, location, and the 
industry they operate in. The sample of businesses 
in the Business Needs Survey 2022 appears to be 
broadly representative of the population.

To assess the representation of the survey, we 
compare the share of respondents by business 
size and by industry with the Floor Space and 
Employment Survey (FES) 2017. The FES 2017 
provides a census of all businesses within the City 
of Sydney (over 23,500 businesses employing 
workers). 

The characteristics of the sample in the Business 
Needs Survey 2022 are broadly similar to the FES 
2017 in terms of the share of business size and the 
share of industry. The share of medium and large 
businesses was slightly higher in the Business 
Needs Survey 2022. The sample of businesses in 
the Business Needs Survey 2022 had a greater 
proportion of businesses in the professional & 
business services industry, and a lower proportion in 
the financial services industry.

Table 2. Share of respondents by industry

Table 1. Share of respondents by business size  
(number of employees) 
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Business Needs 
Survey 2022
(n=564)

Floor Space and 
Employment Survey 
2017 (n=47,016)

Very small (1-4 employees) 37.8% 41.2%

Small (5-19 employees) 36.5% 42.6%

Medium (20-199 employees) 21.8% 14.7%

Large (200+ employees) 3.9% 1.5%

Total 100% 100%

Business Needs 
Survey 2022
(n=564)

Floor Space and 
Employment Survey 
2017 (n=47,016)

Professional & Business 
Services

24.3% 17.2%

Retail 14.5% 15.0%

Hospitality 14.4% 15.9%

Tourism 8.9% 6.1%

Creative Industries 8.3% 7.9%

Financial Services 5.7% 9.1%

ICT 4.6% 4.5%

Health 4.1% 4.7%

Higher Education & Research 3.5% 3.7%

Property 3.4% 4.1%

Transport & Logistics 3.0% 3.4%

Social Capital 2.3% 2.7%

Manufacturing 0.5% 1.1%

Government 0.4% 1.4%

Other 2.1% 3.2%

Total 100% 100%

This cell has been deliberately 
kept blank.

This cell has been deliberately 
kept blank.
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The survey provided businesses with questions that either had single-choice responses, multiple responses, 
numerical responses, and/or open-ended responses. The list of questions given to businesses in the 2022 
survey was as follows:

35

Business Survey 2022 Questions Response Type

What postcode does your business operate from? Single choice and numerical

What is the main activity of your business (for example cafe, architect, software design, clothing retailer)? Open-end

How many years has your business been trading? Single choice

Do you identify as an Aboriginal and/or Torres Strait Islander owned, and/or managed and/or controlled 

business or enterprise?
Single choice

How many employees do you have? Include both PAYG and contract employees. Numerical values only. Numerical

What have been the impacts of people working from home on your business? And the economy? Open-end

Compared to May 2021 (pre-2021 Covid lockdown), have your staffing levels: Single choice

And over the next 12 months do you expect your staffing levels to: Single choice

In what capacity is your business currently operating? Select all that apply. Single choice

Where do your employees mainly work from? Single choice and open-end

Has your business made any changes to your digital services in the last 12 months? Select all that apply. Single choice and open-end

Which of these services/support areas is your business most in need to progress over the next 6 to 12 

months? Select all that apply.
Multiple choice and open-end

Which areas are you looking to strengthen in your business over the next 12 to 18 months? Select all that apply. Multiple choice and open-end

Which is your most preferred format for business resources, education and professional development? Single choice and open-end

At this time, is your business better off financially or worse off today than it was 1 year ago? Single choice

This time next year, do you expect your business to be better off financially or worse off than it is now? Single choice

This time next year, do you expect Australia's economy to be better off financially or worse off than it is now? Single choice

Does your business currently use any of the following sustainable practices? Select all that apply. Multiple choice and open-end

Does your business currently have strategies that support diversity and inclusion in the workplace and/or 

customers with disability or access requirements? Select all that apply.
Multiple choice and open-end

Does your business currently have any strategies or programs to support Aboriginal and Torres Strait 

Islander peoples and Reconciliation? Refer to Reconciliation Australia for definition.
Multiple choice and open-end

Does your business have a continuity plan to help manage future risks and impacts from emergencies, 

shocks or stresses?
Single choice


	Business Needs Survey 2022
	Contents
	Executive Summary
	Key Insights
	Economic Overview
	Business Trends
	Business Needs
	Analysis of Key Sectors
	Analysis by Area
	Conclusion
	Methodology




Accessibility Report


		Filename: 

		BISOxford_CityOfSydney_Nov04 - captions2.pdf




		Report created by: 

		, Christos

		Organization: 

		




 [Personal and organization information from the Preferences > Identity dialog.]


Summary


The checker found no problems in this document.


		Needs manual check: 2

		Passed manually: 0

		Failed manually: 0

		Skipped: 0

		Passed: 30

		Failed: 0




Detailed Report


		Document



		Rule Name		Status		Description

		Accessibility permission flag		Passed		Accessibility permission flag must be set

		Image-only PDF		Passed		Document is not image-only PDF

		Tagged PDF		Passed		Document is tagged PDF

		Logical Reading Order		Needs manual check		Document structure provides a logical reading order

		Primary language		Passed		Text language is specified

		Title		Passed		Document title is showing in title bar

		Bookmarks		Passed		Bookmarks are present in large documents

		Color contrast		Needs manual check		Document has appropriate color contrast

		Page Content



		Rule Name		Status		Description

		Tagged content		Passed		All page content is tagged

		Tagged annotations		Passed		All annotations are tagged

		Tab order		Passed		Tab order is consistent with structure order

		Character encoding		Passed		Reliable character encoding is provided

		Tagged multimedia		Passed		All multimedia objects are tagged

		Screen flicker		Passed		Page will not cause screen flicker

		Scripts		Passed		No inaccessible scripts

		Timed responses		Passed		Page does not require timed responses

		Navigation links		Passed		Navigation links are not repetitive

		Forms



		Rule Name		Status		Description

		Tagged form fields		Passed		All form fields are tagged

		Field descriptions		Passed		All form fields have description

		Alternate Text



		Rule Name		Status		Description

		Figures alternate text		Passed		Figures require alternate text

		Nested alternate text		Passed		Alternate text that will never be read

		Associated with content		Passed		Alternate text must be associated with some content

		Hides annotation		Passed		Alternate text should not hide annotation

		Other elements alternate text		Passed		Other elements that require alternate text

		Tables



		Rule Name		Status		Description

		Rows		Passed		TR must be a child of Table, THead, TBody, or TFoot

		TH and TD		Passed		TH and TD must be children of TR

		Headers		Passed		Tables should have headers

		Regularity		Passed		Tables must contain the same number of columns in each row and rows in each column

		Summary		Passed		Tables must have a summary

		Lists



		Rule Name		Status		Description

		List items		Passed		LI must be a child of L

		Lbl and LBody		Passed		Lbl and LBody must be children of LI

		Headings



		Rule Name		Status		Description

		Appropriate nesting		Passed		Appropriate nesting






Back to Top


